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Aussie design grad scores
role at adidas in London
In the last 12 months, COVID-19 has hampered opportunities for many young professionals
who are looking to develop their careers. The global graphic design industry has bucked this
trend; growing by 5.1 per cent during this time. SAE Creative Media Institute grad, Thomas
Hartley is one of the graphic design industry’s success stories over the last year, moving
from Perth to London to work on projects like football legend Lionel Messi’s new boot, and
video game FIFA 22 at adidas.
Thomas speaks fondly of his experience studying design at SAE Perth and the opportunities he had
to collaborate with other students studying other disciplines.
“The cross pollination of my final project was really valuable. Getting to work with animation students
on 3D stuff was awesome - SAE is great for that,” Thomas said.
During the course of studying for his degree, Thomas got the chance to intern at Studio Field. “I was
really grateful for the opportunity at Studio Field, but unfortunately there wasn’t a permanent job
available there, so I started to freelance after graduating.”
During a holiday to the Isle of Man, Thomas picked up some work with finance company, Capital
International, becoming their first in-house graphic designer. That holiday turned into 18 months
working at Capital, before Thomas considered where his design career may take him next.
After freelancing at the Graphic Design Festival in Scotland - which a friend from Perth connected
him with - Thomas secured a role at automotive content and experience agency, Foxtrot Papa, who
work with the likes of Ford, Jaguar and Land Rover.
“I worked a lot on the Ford Kuga, and when that was getting released we’d brand the hotel, and fly a
select number of journalists for the launch.
“Likewise, when I worked on the Ford Puma, we had a car looking like it was floating on water, when
in reality it was sitting in 3mm of water - that was a fun project to work on.”
As the COVID-19 pandemic started to rage across the globe, Thomas returned to Australia to visit
family, during which time he was made redundant at Foxtrot Papa.

“After I was made redundant, I was pondering whether to even return to London. Once I made the
decision to head back, I looked at sharpening my skills in motion design to enhance my employability.”
After a short stint working with brands like Jacob’s Creek and Havana Club for Pernod Ricard,
Thomas got his big break as a Digital Motion Designer at adidas.
“The fact I was working on motion design everyday and posting it on Instagram, certainly helped me
get the job with adidas - people can see the creative passion in your work.”
Since starting at the German sports brand, Thomas added he’s already learnt so much. “The biggest
thing is just how organised and automated files like banners need to be. When you’re working on a
campaign, there might be 70 different assets or touch points. By automating some of the processes,
I may only need to design 17 of them in Photoshop.
“I’m really enjoying it as I get to cover sports that fit with my interests; skateboarding and football.
FIFA 22 is coming out soon, and Messi has a new boot, being part of the team working on the digital
assets for these projects.”
And for those creatives who want to follow in Thomas’ footsteps and make their mark, he had some
sound advice.
“Being a genuine, kind person goes a long way. Even if you’re not the number one designer, design
agencies will hire you because they like you and you fit with their culture.
“Be humble, keen, and willing to learn. Go to networking events, talk to different people - you’ll be
surprised who you meet. Always be polite, as you could end up talking to a director of a company
and not even know it.”
SAE’s Design and Interactive Technologies Program Committee Chair, Rachael Shea explained how
valuable graphic designers like Thomas are to agencies and brands.
“The cost of poor branding can be worth millions of dollars to businesses. Graduates like Thomas
illustrate that even during the pandemic, quality graphic designers are highly sought after,” Rachael
stated.
“With over 90 per cent of graphic designers being freelance, this will continue to rise as we come out
of the pandemic, with more designers taking advantage of the globalised career opportunities
available.”

SAE Creative Media Institute understands creators, and provides its students, like Thomas,
the experience, skills, equipment and connections to succeed in the industry. Find out more
at sae.edu.au.
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About SAE
SAE Creative Media Institute is the place for creatives and innovators. Since 1976 we’ve been the leaders
in creative media education across animation, audio, creative industries, design, film, games, web and
mobile. Every year, we support more than 10,000 students globally to develop the skills and experience
needed to carve successful careers. Students enjoy access to the latest technology and are taught by
industry-experienced faculty, while putting their skills to the test in small class environments. Our graduates
become part of a highly-respected global community of creatives that’s been around for over 40 years. We
pride ourselves on being technically explorative, transformative and brave through our range of creative
media programs, from short courses and professional training through to bachelor and postgraduate
degrees. In Australia, our programs are delivered at campuses in Sydney, Brisbane, Byron Bay, Melbourne,
Perth and Adelaide. SAE is a part of Navitas Pty Ltd. More information about SAE is available at
sae.edu.au.

About Navitas
Navitas is a proud Australian company that pioneered an innovative university partnership model of
education in Perth in 1994. Its entities have delivered education programs across the country since 1976.
Further information about Navitas Pty Ltd is available at navitas.com.

