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From cruise ships to Pixflix:
Business owner shares his creative journey
Adam Pickstone is the founder and creative director of Pixflix Productions. Following a
successful stint as a cruise ship performer, Adam followed his childhood passion to
make videos and create a successful business and new career. This interview discusses
his journey from graduate to company owner, how he pivoted his business model during
the COVID-19 pandemic, and why he thinks live streaming is here to stay.
After graduating with a Bachelor of Film degree from SAE Creative Media Institute in 2016, Adam
wasn’t rushing to enter the industry and work for a production company or film studio.
“I wasn't interested in working on film or on TV sets like some of my contemporaries at SAE, and
that’s when I thought about marketing myself as a ‘triple threat’ - a cinematographer, director and
producer - Pixflix Productions was born from there.”
The first five years of Pixflix involved Adam predominantly filming weddings, musicals, and dance
concerts.
“I learnt a lot of the foundational skills about filmmaking at SAE, which gave me that core knowledge,
but actually doing it in the real world was a big learning experience for me, because filming theatre
and live performance is completely different to shooting anything else,” he said
You're dealing with low light and on occasions very bright light too, so you have to understand how
to adjust the focus and exposure on the fly; that’s a skill in itself.”
Like a lot of creatives, when the pandemic began in 2020, Adam had to adapt his business model to
the changing landscape.
“One of the first things I started to do was learn more about live streaming, and that’s now a major
part of what I do now,” Adam said.
“Live streaming is another major skill, as you have a lot of elements at play. One of my favourite gigs,
during the pandemic, was a two and half hour live concert for a musical society in the Blue
Mountains, where we streamed to their Facebook page - we turned a warehouse into a mini TV set,
and had eight cameras set up - it was awesome.”

Even with COVID-19 restrictions easing, Adam believes streaming will continue to be a lucrative
service offering for production companies.
“There is still a wariness from the public to visit venues where there could be crowds of people, so I
think the live streaming of events is going to continue to be the norm for years to come.”
Like any business owner, Adam admitted that he has had his own doubts at times, which has helped
shape him as a creative.
“As creatives, we’re sensitive souls. We wear our hearts on our sleeves, and when we put something
out in the world that doesn’t get engagement, that can’t be upsetting. That’s why being adaptable
and having the ability to pivot - which I was able to do during the pandemic - is really important,” he
said.
Looking to the future, Adam is continuing to build on a dedicated and personalised service for
current and prospective clients.
“I work hard at building strong relationships with my clients. It’s about connecting with businesses to
identify their target audience and what platforms are the best for them. Video is a powerful tool and I
like to offer a bespoke set of services they can’t get anywhere else.”

SAE Creative Media Institute understands creators like Adam, and provides students
with the experience, skills, equipment and connections to succeed in the industry.
Find out more at sae.edu.au.
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About SAE
SAE Creative Media Institute is the place for creatives and innovators. Since 1976 we’ve been the leaders
in creative media education across animation, audio, creative industries, creative technologies, design, film,
games, and music. Every year, we support students globally to develop the skills and experience needed to
carve successful careers. Students enjoy access to the latest technology and are taught by
industry-experienced faculty, while putting their skills to the test in small class environments. Our graduates
become part of a highly-respected global community of creatives that’s been around for over 40 years. We
pride ourselves on being technically explorative, transformative and brave through our range of creative
media programs, from short courses and professional training through to bachelor and postgraduate
degrees. In Australia, our programs are delivered at campuses in Sydney, Brisbane, Byron Bay, Melbourne,
Perth and Adelaide. SAE is a part of Navitas Pty Ltd. More information about SAE is available at
sae.edu.au.

About Navitas
Navitas is a proud Australian company that pioneered an innovative university partnership model of
education in Perth in 1994. Its entities have delivered education programs across the country since 1976.
Further information about Navitas Pty Ltd is available at navitas.com.

